
WORKPLACE CAMPAIGN

CORPORATE MATCH PROGRAM

SPECIAL EVENT SPONSORSHIPS

(812) 269-1244
erin@unitedwaysci.org

CONTACT:

A United Way workplace campaign is a simple, high-impact way to engage
employees, foster team pride, and invest in the local community.

A corporate match doubles the difference your employees make. Whether
you match dollar-for-dollar, up to a certain cap, or at a specific ratio, your
company helps accelerate results for ALICE households and the broader
community.

UWSCI’s special events include: 
The Blue Jean Ball is UWSCI’s signature come-as-you-are
celebration of community, featuring live music, local food, and
a spirited evening in denim to honor hardworking families. 
Various community events that benefit United Way programs
supporting ALICE households across South Central Indiana.

SILENT AUCTION & CUSTOM PARTNERSHIPS
Silent auction contributions help raise crucial funds and
spotlight local businesses. Donors receive various forms of
recognition.  We’ll create a sponsorship package that reflects
your brand and delivers impact. Whether for a single event or a
full partnership, your investment will drive meaningful change
for ALICE families and our community.
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1.  Connect With Us: Email or call your UWSCI contact to set a kickoff date and outline
goals. We’ll provide all materials and support.

2.  Appoint a Campaign Lead: Choose a Campaign Coordinator who will help organize
activities and communications.

3.  Set Clear Goals: Define a participation goal (e.g., 50% of employees) and/or funding
goal aligned to your company size and culture.

4.  Plan Your Timeline: Typical campaigns run 2–4 weeks. Choose your start date, kickoff,
mid-campaign touchpoint, and finale.

5.  Engage Leaders & Ambassadors: Ask executives or managers to champion the
campaign and share why this matters.

6.  Share Stories & Impact: Use our ready-made emails, slides, and short videos to
spotlight local families and ALICE needs.

7.  Make Giving Easy: Provide multiple giving options—payroll deduction, online giving
page, QR code, or pledge forms.

8.  Offer Activities: Host a volunteer day, lunch-and-learn with UWSCI, friendly
department challenges, or themed dress-down days.

9.  Celebrate & Thank: Recognize participants and teams. Share results. Highlight how
their support is changing lives right here at home.

HOW TO START A WORKPLACE CAMPAIGN

WHAT UWSCI PROVIDES
1.  Campaign toolkit (emails, FAQs, posters, digital assets)
2.  On-site or virtual kickoff speaking and Q&A
3.  Impact stories and data tailored to your industry
4.  Volunteer project coordination (optional)
5.  A dedicated UWSCI staff contact throughout your

campaign
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 Use localized equivalencies that resonate:
“A $5,000 corporate match can help provide short-term housing support for local
families facing eviction.”
“A $2,500 match can fund scholarships for quality early learning, enabling parents
to work and children to thrive.”

(We can help tailor these to current program funding levels.)

CORPORATE MATCH PROGRAM
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1:1 Match: For every $1 employees donate, the
company gives $1.
Tiered Match: Higher match on first $X (e.g., 2:1 up to
$10,000; 1:1 thereafter).
Department Challenge Match: Company matches
the department with the highest participation rate.
Time-Based Match: Special match window (e.g.,
kickoff week) to boost momentum.

1.  Define match parameters (ratio, cap, timeline, eligible employee groups).
2.  Align with payroll/HR or your giving platform for easy tracking.
3.  Announce the match clearly across internal channels and at kickoff.
4.  Share progress updates weekly to build excitement.
5.  Report final impact to employees—and celebrate the collective achievement.

COMMON MATCHING MODELS

HOW TO SET UP A MATCH

WHAT YOUR MATCH MAKES POSSIBLE

CONTACT:
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